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THIS IS VERMONT



“Unfortunately, because of the way 
we often approach and frame our 
work, many people think of 
preservation in terms of landmark 
buildings, grand gardens, and 
regulatory controls – and 

not in terms of how our work gives 
people meaning for the present and 
hope for the future.” 

David Brown 



WHAT DO WE CONSIDER HISTORIC?



Perception vs. Preferences



“Preservation is more than just 
saving buildings, a house museum 
here and there.  It’s about creating 
and enhancing environments that 
support, inform, and enrich the 
lives of all Americans.” 

Richard Moe



WHY DO OLD PLACES MATTER?
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Tom Mayes asks: “Why Do Old Places Matter?”



“Old places are the landmarks 
of our identity and the 
roadmaps to our soul.  From 
the house we grew up in to the 
place where we met our spouse 
we say “I am who I am today 
because of this place”.” 

Tom Mayes





The disconnect of what is traditionally thought of as historic 
and what people are attached to needs to be addressed in 
order to engage a broader base of supporters. 



HUMANISTIC PRESERVATION ETHIC
Heart bombs and This Place Matters engages the public in preservation.



“There is real need for 
preservationists to identify, 
articulate, and communicate 
preservation’s value in historic 
and cultural terms.”  

Madeline Cirrillo Archer



HOW DO WE ASSIGN VALUE TO HERITAGE?



“when a community’s residents 
are highly attached, they will 
spend more time there, spend 
more money; they’re more 
productive and tend to be more 
invested.”  

Soul of the Community



“Cities need old buildings so badly it is 
probably impossible for vigorous streets and 
districts to grow without them.”                              

Jane Jacobs



Older, Smaller, Better 

Preservation Green Lab 
investigates how character of 
buildings measures up.



The Preservation Green Lab documented building age, diversity of age, and 
building size in study areas and assessed against 40 different performance 
metrics to obtain a character score.



IMPLICATIONS OF OLDER, 
SMALLER BUILDINGS 
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The Partnership for Building Reuse 
Helping cities to identify barriers to building reuse and where the greatest 
opportunities exist.



Too often, historic preservation is seen as the barrier to progress.



WATERBURY
Preservation was used as a tool to address competing priorities following 

Tropical Storm Irene



“The public must see and understand 
the logic behind the policy and 
strategy, especially as preservation 
broadens its traditional definitions.  
With public support that is 
widespread, clear and vocal, the 
preservation movement will come of 
age in the next century.” 

Madeline Carrillo Archer



The face and needs of the preservation movement is changing.



WHAT TYPE OF PRESERVATIONIST ARE 
YOU?



You believe that preservation is good 
for people and their communities. It 
can unite strangers and recall a history 
not always documented in textbooks. 
You make preservation relevant.



It is not just the architect who makes the landmark, but the people and stories that give meaning and value 
to the place.



“I believe very strongly that identity 
matters and you can tell the identity 
of a nation by looking at what they 
preserve, what they honor and one of 
the challenges I see in this country, is 
that we’ve actually done a very bad job 
of creating an American identity, 
reflected by our landmarks, memorials 
and spaces that tells a very honest 
story.” 

Bryan Stevenson 



THIS IS PRESERVATION



“It has been said that, at it’s best, 
preservation engages the past in a 
conversation with the present over 
a mutual concern for the future.” 

William Murtagh 



Thank You!


